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of﻿ the﻿ total﻿employment);﻿ it﻿ is﻿projected﻿ that﻿by﻿2024﻿tourism﻿industry﻿will﻿employ﻿126,257,000﻿









International Journal of Customer Relationship Marketing and Management



























but﻿ the﻿ attention﻿gradually﻿ became﻿ extinct,﻿ both﻿ in﻿ developed﻿ and﻿developing﻿ economies﻿ as﻿ the﻿
sector﻿lost﻿its﻿glamour.﻿However,﻿in﻿developing﻿economies﻿such﻿as﻿India,﻿Tourism﻿has﻿evolved﻿over﻿
the﻿ last﻿ several﻿ decades﻿ and﻿ still﻿makes﻿ significant﻿ contribution﻿ towards﻿ employment,﻿ the﻿ gross﻿
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2004).﻿Of﻿ the﻿small﻿business﻿ research﻿ that﻿has﻿been﻿conducted,﻿a﻿ sizeable﻿portion﻿has﻿ focused﻿
on﻿industries﻿other﻿than﻿tourism﻿(Jaafar﻿et﻿al.,﻿2011).﻿The﻿tourism-specific﻿research﻿on﻿STFs﻿has﻿
predominately﻿been﻿conducted﻿in﻿Western﻿Europe,﻿Australia﻿and﻿New﻿Zealand﻿and﻿has﻿frequently﻿





developed﻿ economies﻿ regarding﻿ credit,﻿ legal﻿ and﻿ institutional﻿ environment﻿ that﻿ creates﻿ financial﻿
constraints﻿and﻿the﻿high﻿cost﻿of﻿borrowing﻿that﻿prevented﻿STFs﻿from﻿maximise﻿their﻿full﻿potentials.﻿
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is﻿ essential﻿ for﻿ the﻿ development﻿ of﻿ SMEs﻿ irrespective﻿ of﻿ the﻿ business﻿ sector.﻿Many﻿ authors﻿
(e.g.,﻿Getz﻿et﻿al.,﻿2004;﻿King,﻿Solomon﻿and﻿Fernald,﻿2001;﻿Morrison﻿and﻿Teixeira,﻿2004)﻿have﻿
acknowledged﻿ that﻿ financing﻿ can﻿ be﻿ a﻿ large﻿ hurdle﻿ in﻿ the﻿way﻿ of﻿ owner-operators﻿ realising﻿
their﻿dream﻿of﻿opening﻿a﻿tourism﻿business.﻿While﻿the﻿belief﻿those﻿tourism﻿businesses﻿require﻿
little﻿capital﻿ in﻿some﻿ instances﻿ is﻿ true.﻿However,﻿ it﻿ is﻿not﻿always﻿ the﻿case﻿when﻿dealing﻿with﻿
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Indian Tourism: Indian Context
Formal﻿Tourism﻿in﻿India﻿can﻿be﻿sketched﻿back﻿to﻿1945,﻿with﻿the﻿formation﻿of﻿a﻿committee﻿to﻿promote﻿
tourism﻿in﻿India.﻿Today﻿the﻿Ministry﻿of﻿Tourism﻿performs﻿this﻿function﻿(Baporikar,﻿2017).﻿Tourism﻿
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of﻿ graduates﻿ in﻿micro﻿ (70%)﻿were﻿ greater﻿ than﻿ small﻿ (31%)﻿ and﻿medium﻿ (65%)﻿ firms.﻿A﻿ closer﻿


















However,﻿when﻿ further﻿quizzed,﻿ a﻿ significant﻿number,﻿110﻿ (90%)﻿of﻿ tourism﻿ firms’﻿owners﻿and/
or﻿mangers﻿had﻿had﻿no﻿formal﻿tourism-related﻿education.﻿However,﻿tourism-related﻿education﻿was﻿
recognised﻿by﻿68﻿(56%)﻿of﻿the﻿respondents﻿to﻿be﻿important﻿and﻿financial﻿literacy﻿93﻿(76%)﻿extremely﻿
Table 1. Sample size and distribution
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important.﻿In﻿the﻿sample,﻿37﻿(30%)﻿of﻿the﻿respondents﻿specifically,﻿without﻿prompt,﻿stated﻿the﻿need﻿













Financing Preferences of Small Indian Tourism Firms’ owners and/or Managers
To﻿test﻿tourism﻿small﻿firms’﻿owners﻿and/or﻿managers’﻿preferences﻿for﻿bases﻿of﻿finance,﻿the﻿respondents﻿
were﻿asked﻿to﻿provide﻿estimates﻿of﻿the﻿finance﻿mix,﻿used﻿by﻿them﻿and﻿their﻿respective﻿preferences,﻿







Figure 1. Sources of finance actually used over the last five years (*OOS (Owners’ own savings), BF (Financed by a bank), OFF 
(Owners’ Family and Friends), IL (Informal lenders, EF (Equity Finance))
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Figure 2. Financing preferences of SME owner/managers (*OOS (Owners’ own savings), BF (Financed by a bank), OFF (Owners’ 
Family and Friends), IL (Informal lenders, EF (Equity Finance))
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dISCUSSIoN, CoNCLUSIoN ANd dIRECTIoN FoR FUTURE RESEARCH
The﻿study﻿focused﻿mainly﻿on﻿analysing﻿access﻿to﻿finance﻿for﻿a﻿specific﻿tourism﻿sector﻿in﻿India﻿and﻿












both﻿providers﻿ and﻿ the﻿ business﻿ recognise﻿ the﻿ tourism﻿market﻿ has﻿ a﻿ higher﻿ unpredictability﻿ and﻿
Table 2. Formal credit rejection (business duration / business age-wise)
Loan 
Rejection < 2 Years < 5 Years < 7 Years < 10 Years > 10 Years Total
Yes 16 53 16 5 3 93
No 14 15 0 0 0 29
Total 30 68 16 5 3 122
Table 3. Fear of formal credit rejection at the start-up stage
Fear of Loan 
Rejection at the 
Start-Up Stage
Micro Small Medium Total
Yes 15 32 16 63
No 35 20 4 59
Total 50 52 20 122
Table 4. Fear of formal credit rejection at the growth stage
Fear of Loan 








Yes 39 9 6 54
No 11 43 14 68
Total 50 52 20 122
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